Pedagogy: A Survey of AACSB- 
Accredited Business Schools, 
Nov./Dec., 115. 

Heischmidt, Kenneth A., and Peter Gor- 
don—Rating of Marketing Publica- 
tions: Impact of Accreditation and 
Publication History, Jan./Feb., 152. 

Kortge, G. Dean, and Patrick A. 
Okonkwo—Linking Marketing Strategy 
to New-Product Development, 
Sept./Oct., 21. 

Murphy, William H., and Sidney Sin-Lai 
Tang—Executive Development Pro- 
grams: Insights for Planners and Ad- 
ministrators, Jan./Feb., 184. 

Raymond, Bruce C., and James R. 
Gross—Microcomputer Support of 
Educational Objectives in POM Educa- 
tion, Sept./Oct., 49. 

Rowe, Fred A., Max L. Waters, Michael 
P. Thompson, and Kaye Hanson—Can 
Personality-Type Instruments Profile 
Majors in Management Programs? 
Sept./Oct., 10. 

Schaffer, Burton F., Craig A. Kelley, and 
Maryann Goette—Education in 
Business Etiquette: Attitudes of 
Marketing Professionals, July/Aug., 
330. 

Sridhar, B. S., and Sandhya 
Sridhar—Rating of Instructional Films 
in Management, May/June, 267. 


Trends, Issues, and Professional 
Information 


Ahna, Barbara, D. Stuart Bancroft, and 
Scott Freeman—Developing an En- 


vironmental Perspective Within 
Business Curricula, Nov./Dec., 70. 

André, Rae—VIEWPOINT: Diversity 
Curricula in the Business School, 
May/June, 313. 

Blakely, Gerald L., and Cindy Lee Mar- 
tinec—Executive Development: Cor- 
porate Response to Business Ethics, 
Nov./Dec., 110. 

Brown, Daniel, J., and Harold F. 
Koenig—Applying Total Quality 
Management to Business Education, 
July/Aug., 325. 

Bunn, Radie, and Barry 
Lewis—Educators: Qualifying for the 
Home-Office Deduction, Mar./Apr., 
231. 

Burckel, Daryl, Michael P. Watters, and 
Zoel Daughtrey—The Agribusiness In- 
dustry: New Opportunities for Business 
Graduates, Nov./Dec., 101. 

Gilbert, Joseph T.—Teaching Business 
Ethics: What, Why, Who, Where, and 
When, Sept./Oct., 5. 

Holley, Joyce H., and Elizabeth K. 
Jenkins—The Relationship Between 
Student Learning Style and Perfor- 
mance on Various Test Question For- 
mats, May/June, 30i. 

Kerr, Daryl L.—How Collegiate Place- 
ment Offices Can Assist Job Seekers, 
May/June, 309. 

Kohl, John P., and Paul S. 
Greenlaw—The Who, How, What, and 
When of Sexual Harassment: Teaching 
Tips for Business Educators, Ju- 
ly/Aug., 358. 

Levernier, William, Morgan P. Miles, and 
John B. White—Effects of AACSB 


Accreditation on Academic Salaries, 
Sept./Oct., 55. 

McFadden, Kathleen, and Jack 
Dart—Time Management Skills of 
Undergraduate Business Students, 
Nov./Dec., 84. 

Mixon, Franklin G., Jr., and Sandra K. 
Johnson—Linear Probability Models of 
Undergraduate Student Attitudes 
Toward Economic Regulation, 
May/June, 293. 

Prave, Rose S., and Galen L. 
Baril—Instructor Ratings: Controlling 
for Bias From Initial Student Interest, 
July/Aug., 362. 

Raymond, Mary Anne, David E. 
McNabb, and C. Frederick Matthaei, 
Preparing Graduates for the 
Workforce: The Role of Business 
Education, Mar./Apr., 202. 

Richardson, Peter, R. Stephen Parker, 
and Gerald G. Udell—Does Research 
Enhance or Inhibit Teaching? An Ex- 
ploratory Study, Nov./Dec., 79.. 

Sims, Randi L.—The Relationship Be- 
tween Academic Dishonesty and 
Unethical Business Practices, 
Mar./Apr., 207. 

Van Auken, Stuart, Chester C. Cotton, 
John F. McKenna, and Richard 
Yeider—Business Research Perspectives 
of Deans of AACSB-Accredited 
Business Schools, May/June, 261. 

Waters, Harry, Jr.—Minority Leadership 
Problems, Sept./Oct., 15. 

Wright, Phillip C.—The CEO and the 
Business School: Potential for Increased 
Cooperation? Sept./Oct., 32. 
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